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Kirin's Harekaze: A Fresh Breeze
in the Beer Market
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1_ Article

Read the following article aloud.
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Kirin Beer unveiled its first new beer brand in 17 years, Harekaze, on April 2. This brew, crafted with rare
hops from the Tohoku region, promises a richer, smoother taste with reduced bitterness. Kirin's strategic
move aims to tap into younger demographics, enticing even those who are not regular beer drinkers. The
company aspires to position Harekaze as a cornerstone brand alongside its flagship, Ichiban Shibori,
leveraging the momentum generated by increased beer market demand following the 2023 tax reform.

The name "Harekaze," translating to "fresh breeze," reflects the brand's commitment to positivity. Its eye-
catching packaging, featuring vibrant turquoise and gold colors, complements the refreshing essence of the
beer. Kirin's meticulous brewing process involves 100% malt and aromatic "IBUKI" hops, followed by a heat
treatment to preserve flavor. Notably, the company prioritized drinkability by involving young employees in
product development, setting Harekaze apart from Ichiban Shibori's characteristic depth of flavor and
bitterness.

Retailing at approximately ¥225 JPY per 350-ml can, Harekaze targets a yearly sales goal of 4.3 million
cases. Meanwhile, major beer companies like Asahi, Suntory, and Sapporo are also expanding their product
lineups to cater to evolving consumer preferences, offering options such as low-alcohol beverages, more
budget-friendly choices, and products with fewer carbohydrates and purines.

Source : Kirin's Harekaze: A Fresh Breeze in the Beer Market
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2 Key phrases and vocabulary
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First repeat after your tutor and then read aloud by yourself.
1. entice [Z51< . FB%Z5IK. FEXITD. DFLETHD

The company offered a free trial to entice customers to try their product.

2. alongside ~&M 7L T, ~E—HE(C. ~E LT, ~EFERFIC

The new book was published alongside its companion workbook for readers to practice.
3. commitment to ~AOIL B85 B, ~IBEVIHIR-EB

Her commitment to environmental conservation led her to volunteer at the local nature reserve.

4.set ~ apart from ... ~Z.. . NSX5l - DEEITD. ~Z.. . HWBSERIED

The innovative design of this product sets it apart from similar items on the market.

5. budget-friendly EF&0. SEAfHICZLL

The city has many budget-friendly attractions and activities for tourists to enjoy.

3 Questions
| |

Read the questions aloud and answer them.

1. What are some characteristics of Harekaze that differentiate it from other beers?
2. Who is Kirin targeting with their new brand, Harekaze, and why?

3. What role do you think beer plays in social gatherings or celebrations in your
culture or community?

4. Do you believe that the packaging and branding of a beer influence your decision
to try it?

5. What factors do you consider when choosing a beer or any alcoholic beverage
brand or type to try?
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