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Brewing Comfort: Komeda Coffee
Offers Eco-Friendly Incense Sticks
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1. Article

Read the following article aloud.

Komeda Coffee Shop values sustainability and ensures that 98% of its coffee grounds are recycled. These
grounds are repurposed as cattle bedding, high-quality compost, and materials for products sold in their online shop.
This eco-conscious approach extends to their product offerings, such as coffee-dyed apparel and crayons, which
raise awareness of the SDGs in a creative manner. Komeda's commitment to minimizing waste reflects their
dedication to both environmental responsibility and providing comfort to their customers.

Inspired by Kameyama'’s food-shaped candles, often used for offering comfort to the deceased, Komeda
collaborated with the company to develop coffee-scented incense sticks. These incense sticks, reminiscent of
Komeda's signature blend, offer a soothing aroma that blends a subtle coffee scent with a calming fragrance. This
product aims to provide comfort beyond the coffee shop, refreshing moods and bringing a sense of peace to people
at home.

For 56 years, Komeda Coffee has been dedicated to providing comfort in their shops, and their online store
continues this tradition by offering products designed to evoke the same sense of warmth. From coffee cups and
saucers to items inspired by the shop’s sofas, Komeda's online offerings allow customers to experience the comfort
of their favorite café in their own homes.

Source : Brewing Comfort: Komeda Coffee Offers Eco-Friendly Incense Sticks
Japan2Earth
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2 Key phrases and vocabulary
|

First repeat after your tutor and then read aloud by yourself.

1. sustainability ##ErRlgeE. Y XTFEY T«

Sustainability is important for future generations.

2. eco-conscious RIEICEELT-

My mom is very eco-conscious and always uses reusable bags.

3.raise awareness of E#H -BELEEHS

The campaign aims to raise awareness of mental health.

4. dedicatedto ~IZTEEZLTWLS
My brother is dedicated to improving his English skills.
5.evoke MUY, B (EHE) €5

The song evokes strong emotions in many listeners.

3 Questions
| |

Read the questions aloud and answer them.

Weekly News Digest
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1. What kind of products does Komeda create to raise awareness of the SDGs?

2. Why did Komeda collaborate with Kameyama to make coffee-scented incense

sticks?

3. Do you think recycling coffee grounds is a good idea? Why or why not?

4. What do you do to minimize waste in your daily life?

5. What is Komeda's main goal in offering eco-conscious products?
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